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Abstract
Tourism has a notable role in the economies of many countries, and particularly in the countries of the European Union, which are still one of the world’s most recognized and visited tourist destinations. The paper aims to analyze the impact of the tourism industry on the economy
of the European Union. In this context, the paper is based on research and literature review, in
particular, statistics data of Eurostat and the World Travel and Tourism Council. The results
achieved by the tourism industry are reflected through certain economic indicators: GDP,
employment rate, income, the balance of payments, turnover and consumption. The research
area is one of the most visited tourist destinations in the world, which generates significant
tourist turnover and justifies the status of an extremely important determinant of economic
development. The well managed tourism industry complements other economic activities and
increases the income of each EU Member State, and the tourism industry has direct and indirect, positive and negative economic effects.
Keywords: Tourism industry, tourist destination, economic effects, European Union.

Introduction
Tourism, as a social and economic phenomenon, economic activity, is most directly exposed to
constant and vigorous changes throughout the world. During the development, tourism simultaneously offered new forms of travel, arrangements, new destinations, and created a need for
innovative forms of organizing, new resources and strategies. In addition to dynamism, another dominant feature is a mass phenomenon. Tourism is present as an occurrence in all countries but is different in its scope and effects. Petrović et al. (2016) state that tourism is an economic activity that covers the travels with no business character. Many economic activities are
involved in the process of meeting the needs of tourists. Therefore, tourism is undoubtedly a
significant segment of a country’s economic development (Petrović et al., 2018). Besides, tourism is a fast-growing services sector in emerging countries (Faber, Gaubert, 2019; Roudi et al.,
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2019). The tourist market and tourist traffic are categories that are changing and constantly
evolving and therefore, have taken on unprecedented proportions (Čerović, 2002, p. 21).
Tourism plays a vital role in the economies of many countries, and especially in the countries
of the European Union, which is still one of the world’s most famous tourist destinations. For a
large number of European Union member states, tourism is a significant driver of the national
economy. It provides economic development of countries and regions, but it also contributes to
their social, cultural development and general well-being. One of the most important functions
of tourism is that it, directly and indirectly, influences GDP growth. The tourism sector has significantly grown in recent decades. In this regard, the tourism industry has become one of the
essential tools for achieving sustainable economic growth in most countries. The tourism sector
is not only is a significant contributor to the increase of GDP, but it also plays a vital role in terms
of providing employment opportunities, reducing poverty, increasing of the income distribution,
generating additional demand for goods and services, providing additional tax revenues and foreign exchange reserves for the governments (Taizeng et al., 2019).
Europe is the number one tourist destination in the world with a market share of 50% in 2016
(World Tourism Organization, 2017). The tourism industry generated (directly and indirectly) 10.2%
of total GDP in the European Union, with a projection to grow to 11.2% of GDP by 2027 (Internet 1).
Tourism plays a significant role in the economy of the European Union. According to the
European Commission, it is the third-largest socio-economic activity in the Union (after trade
and distribution, as well as the construction industry) and has an overall positive impact on
economic growth and employment rate. Tourism also contributes to the development of the
European region and, if it is sustainable, helps to preserve and improve cultural and natural
heritage (European Parliamentary Research Service, 2015, p. 5). The European Union covers
40% of international tourist arrivals and 31% of international tourism income (World Tourism
Organization, 2018, p. 17). According to the statistics from 2016, the population of the European Union was estimated to be 509 million inhabitants, accounting for 7% of the world’s population. The territory is after China (1.4 billion) and India (1.3 billion) the third most populous
in the world (World Tourism Organization, 2018, p. 12).
It can be said that there are no specific methods and techniques of research in tourism
(or tourism research) as an economic activity, but rather, general research methods and techniques are used. Research in tourism accepts the above classifications, but they also have certain specificities, since the tourism industry itself is specific. Considering that the development
aspects of tourism are reflected through consumption and that tourism is essentially an economy, general tourism research uses economic analysis methods to explain and understand
social and economic phenomena in tourism (Vujović, 2019, p. 4).
Most European countries have a well-established system of statistics to track tourism
demand in terms of domestic and outbound travel, tourist accommodation and costs. The
research in this paper presents an analysis of data for the period from 2010 to 2019 collected by
Eurostat and the World Travel and Tourism Council. Additionally, their publications for 2016
and 2017, which were published in 2018 and 2019 were also used.
The main aim of the paper is to analyze the impact of the tourism industry on the economy
of the European Union. In this context, the paper is based on research and literature review, in
particular, statistics data of Eurostat and the World Travel and Tourism Council.
The paper has, in addition to the introduction and conclusions, thematic sections that
relate to economic indicators in the tourism industry in EU countries, then spending on tourism trips in EU countries, and the impact of tourism on GDP growth. The paper is intended for
the interested professional and scientific public.
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Tourism industry economic indicators in European Union countries
Tourism is classified as an important economic category. Tourism is an area of the
 economy
which includes various industries and branches. The activities are aimed at providing services
that enable tourists to meet their tourist needs, and on that basis, they are given a tourism sign,
and together they constitute the tourism economy (Ilić et al., 2016, p. 201). Tourism is evolving,
introducing new consumer needs and preferences. The quality of marketing activities significantly influences the branding of tourism organization services (Brzaković, Brzaković, 2018).
The classical division into countries of tourist supply and tourist demand has been overcome
longtime ago. Many tourist demand countries earn much more from tourism than tourist
supply countries. Certain elements condition the orientation of tourist movements towards
particular destinations. The uneven development of tourism in different regions of the world
points to the exceptional importance of Europe (Vujović et al., 2012, p. 41). The economic analysis of the tourism industry in EU countries, according to Eurostat (data for 2016, published in
2019), takes into consideration four indicators. Those are:
1. Number of enterprises,
2. Number of employees,
3. Turnover and
4. Value added at factor cost - first at EU level and second at country level.
Tourism is of particular importance, primarily because of its impact on the country’s pay
balance and the multiplier effects of foreign tourists’ consumption. Because it is a very significant source of foreign exchange, tourism is classified as favoured export branches (Cvijanović
et al., 2017). Increase in tourist traffic and consumption of foreign and domestic tourists leads
to the involvement of a large number of workers in the tourism industry. Moreover, the number of employees in non-business activities, which directly participate in meeting the needs
of tourists, is also increasing (Njegovan, 2016, p. 47). In 2016, 10% of businesses in the European non-financial business economy belonged to the tourism industries. In those 2.4 million
enterprises, 13.6 million people were employed. Enterprises from industries related to tourism accounted for 9.5% of persons employed in the non-financial business economy and 21.7%
of persons employed in the services sector. The largest number of employees in the tourism
industry among EU countries is in Germany (2,452,086), the United Kingdom (2,294,679), Italy
(1,498,798) and Spain (1,435,465).
Table 1. Key economic indicators for the tourism industry and percentages, EU-28 for 2016
Number of
enterprises

Turnover
(million EUR)

Value added at factor
cost (million EUR)

Number of persons
employed

Share of total tourism industry in total nonfiscal business economy (%)

10.0%

3.9%

5.8%

9.5%

Share of total tourism industry in total
services (%)

19.9%

16.3%

14.0%

21.7%

Transport related total (%)

15.9%

26%

25.7%

16.1%

Accommodation (%)

13.2%

16.8%

20.9%

19.7%

Food and beverage (total) (%)

64.0%

33.6%

35.5%

58.7%

Car and other rental (total) (%)

2.3%

7.7%

9.9%

1.6%

Travel agency, tour operator reservation
service and related activities (total) (%)

4.5%

15.9%

8.0%

3.8%

Source: Internet 2
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Tourism is the largest generator of wealth and employment in the world. Tourism is an economic engine for developed and developing economies around the world (Rita, 2000, p. 434).
Employment in the tourism industry in the field of transport is 16.1%. Most employees among
EU members are in Germany (297,070), the United Kingdom (282,110) and Italy (178,802).
Employees in the accommodation facilities account for 19.7% of the tourism industry. Most of
them are employed in Germany (569,418) and the United Kingdom (447,436). The food sector,
by the number of employees in the tourism industry, accounts for the highest share of 58.7%.
The least employees are in car rental (1.6%) and travel agencies (3.8%) (Internet 3).
Revenues are the result of regular business operations of the company, and they are generated in the market by selling products and services. The income of the company primarily depends on demand, that is, the desire and ability of consumers to buy a certain amount of
products and services. For an enterprise, demanded amount of products and services is the
amount that an enterprise can offer and sell on the market and generate income. Revenue is
an indicator of the efficiency of the company, but it is also a condition for its survival. Without
revenue generation, a company are not able to survive in the market (Pokrajčić, 2008, p. 27). In
tourism, the quality of the visitor experience depends not only on the attraction of the primary attractions (beaches or historical sites) but also on the quality and effectiveness of complementary businesses, such as hotels, restaurants, distributors and transport facilities (Mirčetić
et al., 2019).
Data for 2016 show that 10% of enterprises in the non-financial business economy belong to
the tourism industry, which generates 3.9% of tourist turnover, 5.8% of the additional value of
the non-financial business economy, which employs 9.5% in the non-financial business economy. Tourism as an economic sector belongs to the service sector, and by the number of enterprises (2,444,841) in the sector, the tourism industry participates with 19.9%.
The transport industry is vital for the functioning of tourism, and 15.9% of transport companies are engaged in the tourism industry. Among EU Member States, the most transport
companies is concentrated in France (60,604), Poland (46,194), Greece (36,311), Italy (30,311)
and Germany (28,022)(Internet 4). In the tourism industry, 13.2% are companies dealing with
tourist accommodation. Most companies in the accommodation sector are located in France
(51,583), Italy (49,417) and Germany (44,221). Most businesses are engaged in the food sector
(64.0%). Italy (269,955), Spain (267,049) and France (207,138) hold a leading position among EU
member states.
Least enterprises (2.3%) in the tourism industry are engaged are in renting industry (cars
and other vehicles). The EU member states with most car rental companies are France (12,091),
United Kingdom (5,368), Germany (5,281), Spain (4,940) and Italy (4,802).
Travel agency and tour operators account for 4.5% of the overall travel industry. In this
branch, Italy (16,800), Spain (12,932) and Germany (12,339) are in the leading position among
EU member countries. When it comes to the total amount of enterprises in the tourism industry (2,444,841) among the EU Member States, the leading countries are Italy (371,285), France
(340,345), Spain (314,399) and Germany (258,521). Of the total number of enterprises in the
tourism industry, 52.5% of tourism enterprises are located in these countries.
Tourism traffic, as an indispensable component of tourism development, represents an
indicator that determines the total number of tourists and the number of their overnight stays
in an area, that is, synthetically and summary indicator of extent, dynamics and structure of
tourist movements. In order to get a complete picture of tourist traffic in the selected area,
tourist traffic is observed through movement and staying of tourists and through the utilization of existing tourist and catering capacities (Omerović, 2014, p. 174).
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The total turnover of the tourism industry in the services sector is 16.3%. Transport related turnover of the tourism industry accounts for 26%, and almost half of which is achieved by
air transport (12.4%). The most substantial turnover in the tourist industry is realized through
the supply of tourists with food and beverages and amounts to 33.6%, followed by the turnover through accommodation capacities (16.8%), the tourist agencies and tour operators (15.9%),
while the lowest turnover is through car rental (7.7%).
The most significant turnover in the EU Member States in the entire tourism industry
was in the United Kingdom (229.118 million Euros), Germany (154.367 million Euros), France
(140.251 million Euros), Italy (117.382 million Euros) and Spain (104.277 million Euros), (Internet 5).
The tourism industry is involved in creating added value in the services sector by 14.0%. In
the tourism industry, the transport sector achieves an added value of 25.7%, accommodation
20.9%, car rental sector 9.9%, travel agencies and tour operators 8.0%, while the highest added
value in the tourism industry is achieved by the food industry (food and drink), and its share
is 35.5%.
Comparing the EU Member States in the tourism industry, the highest added value
is achieved by the United Kingdom (97,532 million Euros), Germany (61,023 million Euros),
France (53,287 million Euros), Italy (43,795 million Euros) and Spain (37.801 million Euros). Of
all EU Member States, the United Kingdom generated the highest added value in the tourism
industry is in several sectors, transport (18,282 million Euros), lodging (15,830 million Euros),
food and drink (34,796 million Euros) and car rentals (14,366 million Euros), travel agencies
and tour operators (14,258 million Euros)(Internet 6).
The most important economic characteristic of activities related to the tourism sector is
that they contribute to revenue, employment and profits. In this respect, the tourism sector
can play an essential role as a driving force for economic development. The impact that the
tourism industry can have at different stages of economic development depends on the specific characteristics of each tourist area. Given the complexity of tourism consumption, its economic impact is widely felt in other productive sectors and undoubtedly contributes to the
achievement of goals for faster development.

Tourist trips expenditures in European Union member states
Eurostat data (Internet 7) shows that in 2017 EU residents spent 467 billion Euros on tourist
travel and overnight stays, of which 44% are expenses in domestic tourism and 56% of costs in
tourism that takes place outside borders of the residence country. In absolute terms, German
(129 billion), French (82 billion) and British (61 billion) tourists spent the most. Their expenditures total about 59%, while they account for 50% of the total number of trips and 53% of the
total nights spent.
Among EU member states, residents of France spend the most on domestic tourism (54 billion Euros). They are followed by residents from Germany (42 billion Euros), Spain (25 billion
Euros) and the United Kingdom (23 billion Euros). Citizens of Germany spend most outside of
their borders (87 billion Euros). Residents of the United Kingdom are the next in line (38 billion Euros), followed by citizens from France (28 billion Euros) and Holland (18 billion Euros)
(Internet 8).
Average tourist spending of EU residents is 377 Euros per trip, of which domestic tourists spend 223 Euros, while tourists travelling abroad spend on average 812 Euros. The aver-

TURIZAM | Volume 24, Issue 4, 165–177 (2020)

169

An Overview of the Tourism Economic Effect
in the European Union Member States

Total tourism
spending in EU (2017)

Tourist spending
in domestic tourism

27.6

Tourist spending outside
the borders of own country

26.3

29.4

17.6

Germany

20.7

11.3

France

United Kingdom

14.5

6.8

12.3

13.7

33.1

35.1

41.1

10.8
Spain

Netherlands

Other EU countries

Figure 1. Total tourism spending, domestic tourists consumption and EU foreign tourists consumption in 2017
(consumption expressed in%)
Source: Author processing based on Internet 7

age spending per tourist per night is 75 Euros, where domestic tourists spend an average of 58
Euros and tourists travelling abroad spend approximately 97 Euros.
Of the total cost of tourist trips (domestic and foreign tourists), the most is spent by the
citizens of Luxembourg (769 Euros), followed by Austrians (641 Euros), Maltese (633 Euros),
Danes (618 Euros) and Cypriots (600 Euros). Domestic tourists’ expenditure per trip is the
highest among Austrians (371 Euros), Danes (351 Euros) and Italians (331 Euros). The most significant average expenditures per trip outside their home country are made by the Danes (EUR
1,279), the Cypriots (EUR 1,059) and the French (EUR 1,000).
In 2017, EU residents made 1.3 billion overnight stays, which amounted to almost 6.4 billion overnight stays. The average duration of the trip was 5.1 overnight stays. Compared to 2016,
the number of tourist trips by EU residents increased by 4%. Almost three quarters (73%) of
all trips were made in the country of residence (domestic travel), while slightly more than one
quarter (27%) were abroad trips (abroad travel), of which 21% went to other EU countries and
6% to destinations outside the EU.
The most common mode of transport for travel were private or rented motor vehicles (predominantly cars) (64%), followed by aeroplanes (17%), trains (11%), buses (6%) and water vessels
(2%).Aeroplanes served as the primary mode of transport for over half of abroad trips (56%),
while for domestic trips EU residents travelled mainly by vehicles (76%), followed by trains
(13%). The majority of air travel was for personal reasons (82%), while the remaining 18% of air
travel was for professional purposes (EUROSTAT, 2019, p.1).
In total overnight stays (domestic and foreign tourists), the most significant average
expenditures per capita are those made by residents of Denmark (162 euros), Austria (132
euros), Malta (128 euros) and Ireland (112 euros). Domestic tourists spend the most in Denmark (136 Euros), Austria (112 Euros) per overnight stay, while tourists travelling outside the
borders of their country spend the most per overnight stay are from Denmark (186 Euros), Finland (148 Euros), Austria (142 Euros) and France (128 euros)(Table 1).
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Figure 2. Total travel costs to the EU, countries spending the most per trip - costs for locals and tourists
and costs for tourists traveling outside their own country
Source: Author processing based on Internet 10

In the EU Member States, of the total travel expenses for travel, the largest share in domestic tourism is achieved by Romanians 79%, Greeks 76%, Spaniards 66%, French and Portuguese
65% and Bulgarians and Italians 64%. In total travel, Luxembourg’s 99%, Belgium’s 93% and
Malta’s 92% spend the most outside their country’s borders (Figure3).
“The global tourism market is experiencing strong growth along a steep upward trajectory.
The World Tourism Organization predicts an unprecedented total of 1.5 billion international
travelers in 2020, with European countries remaining the most visited destinations.” (Sriboonjit et al., 2010, p 422). Tourism is often advocated as a tool for improvement of broader international integration in areas such as the European Union or as a catalyst for modernization, economic development and prosperity in the development of new third countries (Williams, 1998,
p.1). Growth in Europe has been slower than in previous years (+ 4%), and notwithstanding,
Europe continues to lead in terms of international arrivals, reporting 743 million international
tourists in 2019, accounting for 51% of the global market (Internet 9). Tourism as an economic,
social and cultural activity is one of the most significant activities of modern society and global economic development and is of particular importance in European countries.
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Figure 3. Total spending on overnight stay accommodation in the EU, countries spending the most per
overnight stay– domestictourists and tourists traveling abroad
Source: Data processing by authorsbased on Internet 7

Impact of tourism on GDP growth
The impact of tourism on economic development has led to the emergence of a concept called
“tourism-driven development”. As a result, the tourism industry has become a key sector of the
European economy (Lee, Brahmasrene, 2013). Roman et al. (2020, p. 1) state that “tourism is
the third largest socio-economic activity in the EU, and it makes an important contribution
to the EU’s gross national product and employment.” Also, it should be emphasized that the
Europe is the world’s number one tourist destination (Sokhanvar, 2019).
Tourism is an essential economic activity in the EU in terms of GDP, employment and foreign trade. Statistics (Internet 10) show that the total share of the tourism sector in global GDP
in 2019 was 9.4%, while the direct impact of tourism on world GDP in the same year it was 3.7%,
which classifies tourism as one of the most profitable economic activity worldwide. During
holidays, most countries want to profit by selling their tourism potential, therefore stimulating a large number of tourists to spend. The size of tourism and its quality contains numerous
activities that are formed and linked horizontally and vertically with other sectors of the production industry, which significantly affects the growth of their economies (Zurub et al., 2015).

172 TURIZAM | Volume 24, Issue 4, 165–177 (2020)

Gordana Petrović, Darjan Karabašević,
Svetlana Vukotić, Vuk Mirčetić

Table 2. Total and direct contribution of tourism and travel to GDP in the European Union
Tourism and travel

2010

2011

2012

2013

2014

Total contributionto GDP(%)

8.6

8.8

Direct contribution to GDP(%)

3.3

3.4

9.0

9.1

9.0

3.5

3.5

3.6

2015

2016

2017

2018

2019

9.2

9.1

9.3

9.3

9.4

3.6

3.6

3.7

3.7

3.7

Source: Internet 10

The particularly high indirect contribution of tourism to GDP indicates that tourism has
the potential to make a significant contribution to growth in all countries. However, the extent
and effectiveness of this contribution, especially where it is indirect, depends on the tourism
promotion policies implemented in each country. Tourism development requires significant
investments, which often leads to a comparison of tourism with heavy industry in terms of
public and private investment in the infrastructure such as road and transport networks, distribution of drinking water, waste treatment, access to the electricity network and new communication systems (Petković, Pindžo, 2012, p. 119).
According to relevant sources, tourism standardly contributes to the European Union (EU)
gross domestic product (GDP) by over 9%. It is one of the vital activities and has an impressive
impact on the economic growth of the European Union (EU), on employment and accelerated
social development, which means that it is a safe tool to combat the economic downturn, but
also significantly reduce the unemployment rate (Totić, 2017, p. 399). Data from the last several years, from the World Travel and Tourism Council (WTTC), show that tourism is a growing industry. Total tourism share (Table 2) in GDP in the observation period ranges from 8.6%
(2010) to 9.4% (2019). The direct impact of tourism on GDP also recorded a growth trend of
3.3% (2010) to 3.7% (2019).
The most significant direct and indirect share of tourism in GDP during the observed period
(2010-2019) is in Croatia. Its direct share of tourism in GDP ranges from 8.4% (2010) to 11.0% (2019).
Total tourism share is significantly higher, from 20.3% in 2010 up to 25.1% in 2019. It can be concluded that Croatia is above the EU average in terms of tourism’s share of GDP, as it “continues to reap
the benefits of the successful rebuilding of its tourism sector over the last decade. In 2016, arrivals grew 9% for the second year in a row, to a total of 14 million, enhanced by increased air connectivity. Receipts grew in line with arrivals (+8%) to a total of euro 9 billion.” (UNWTO, 2019, p. 24).
Croatia, which is convincingly ahead of all EU member states in terms of tourism’s share of
GDP, is followed by Greece and Cyprus, where “arrivals in Greece grew 5% in 2016 to a total of
25 million. Growth peaked towards the end of the year, recovering from a decrease in arrivals
during the first part of the year due to the refugee and migrant crisis, while tourism receipts
fell by 7% to euro 13 billion. Cyprus (+ 20%) 3 million arrivals in 2016, receipts for this destination grew accordingly, with Cyprus earning euro 3 billion (+11%) (UNWTO, 2019, p. 24).
The lowest share of tourism in GDP of all EU member states, if viewed in the period from
2017 to 2019 has Lithuania (1.8-1.9%), Netherlands (1.7%) and Romania, and the least direct values are in Romania (1.4-1.5%). The lowest share of the total value of tourism in GDP has Poland
(4.5%), Lithuania (4.9-5.0%) and the Netherlands (5%).
If Serbia is observed in the period from 2010 to 2019, the direct participation of tourism in
GDP is increasing, but it is below the European average and ranges from 1.8% to 2.4%. Total
share in GDP is also growing, ranging from 5.1% to 6.9%. Tourism is one of the important economic activities in Serbia, and its successful development represents the basis for the development of other economic activities that would contribute to its inclusion in the European and
world tourist flows. Also, Serbia is rich in natural resources, which can provide an excellent
comparative advantage in the tourism market (Urošević et al., 2018).
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Figure 4. Direct and total share of tourism in GDP in Croatia, Greece, Cyprus and Serbia 2010-2019
Source: Author processing based on Internet 10

Conclusion
It is believed that with a higher degree of economic development in a country, the importance
of the service sector is increasing. Also, the service economy is taking over and, it is becoming
a reality, not only a projection. Tourism, as a complex economic activity, represents a crucial
role in development for many countries in the world. The tourism sector also plays a significant
role in the economic growth of the European Union, mainly in terms of revenue, GDP, employment creation and economic growth. Europe is a popular tourist destination. The whole range
of natural beauties, as well as its traditional cultural heritage, plays a vital role in the further
development of the tourism industry. Tourism plays an essential role in the economies of the
European Union, which is still one of the world’s most famous tourist destinations.
According to the European Commission, it is the third-largest socio-economic activity in
the Union (after trade and distribution, as well as construction) and has an overall positive
impact on economic growth and employment. In 2016, 10% of businesses in the European
non-financial business economy belonged to the tourism industries. These 2.4 million businesses employ 13.6 million people. Enterprises from the tourism industry accounted for 9.5%
of persons employed in the non-financial business economy and 21.7% of persons employed in
the services sector.
The most employees in the tourism industry among EU countries is in Germany (2,452,086),
the United Kingdom (2,294,679), Italy (1,498,798) and Spain (1,435,465).
Research shows that a considerable number of workers are involved in the tourism industry and the consumption of foreign and domestic tourists in the tourism industry. Moreover,
the number of employees in non-business activities, which directly participate in satisfying the
needs of tourists, is increasing.
The total turnover of the tourism industry in the services sector is 16.3%. Transport related turnover of the tourism industry accounts for 26%, and almost half of which is achieved by
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air transport (12.4%).The most substantial turnover in the tourist industry is realized through
the supply of tourists with food and beverages and amounts to 33.6%, followed by the turnover through accommodation capacities (16.8%), the tourist agencies and tour operators (15.9%),
while the lowest turnover is through car rental (7.7%).
The most important economic characteristic of activities related to the tourism sector is
that they contribute to revenue generation, so in this respect, the tourism sector plays a crucial role as a driving force for economic development. The highest added value is achieved by
the United Kingdom (97,532 million Euros), Germany (61,023 million Euros), France (53,287
million Euros), Italy (43,795 million Euros) and Spain (37.801 million Euros).The impact that
the tourism industry has at different stages of economic development depends on the specific characteristics of each tourist area. Given the complexity of tourism spending, its economic
impact is widely felt in other sectors of the economy and contributes in any case to the achievement of the goals of faster development. In 2017, EU residents spent a total of 467 billion Euros
on tourist travel and overnight stays, of which 44% are expenses in domestic tourism, and 56%
are expenses of tourism outside the country of origin. In absolute amount, German (129 billion), French (82 billion) and British (61 billion) tourists spent the most. Their expenditures
amount to around 59% in total, while they account for 50% of the total number of trips and 53%
of total overnight stays.
Data for the period from 2010 to 2019 shows that tourism is a growing industry. In the
observation period, total tourism share in GDP ranges from 8.6% (2010) to 9.4% (2019). The
direct impact of tourism on GDP also recorded a growth trend of 3.3% (2010) to 3.7% (2019). The
most significant direct and indirect share of tourism in GDP is in Croatia.
The global tourism market is experiencing strong growth and is moving upward. The World
Tourism Organization expects a total of 1.5 billion international travellers in 2020, leaving
Europe the most visited tourist destination.
As a direction for future research, econometric methods such as Granger causality test or
Johansen test could be used to examine tourism economic effects in the EU.
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