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Nowadays, with presence of evolved and contemporary tourist demand, geoherit-
age as natural resource has become increasingly important segment of the travel 
agencies offer. The essential promotion and management of geoheritage is possible 
through geotourism, phenomenon focussed on “the promotion of geologic and ge-
omorphic sites for their scien tific and societal value to ensure their conservation for 
fu ture use by academics, tourists and casual recreationalists” (Hose, 2003). In the 
case destinations with developed geotourism, travel agencies could take an impor-
tant role in promotion and distribution of geoheritage sites as a tourism product. 
This could be provided through diversification of their offer and business, with the 
examples of specialisation for that type of travel packages.

This paper starts from the fact that geotourism is not recognized as an offer at 
travel agencies in Serbia. For the purpose of this research, survey was conducted 
among users of services of travel agencies in order to demonstrate the following: 
which geosites in Vojvodina are most suitable to become geotourism destination, 
the profile of potential visitors to those sites and their preferences, etc. The survey 
should also explain the level of importance of travel agencies as key element and 
marketing channel of geotourism. 
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Industry of tourism has a many special characteristics. One of the most impor-
tant is that tourism demand depends on tourism supply which exists at the market. 
However, supply is created as a result of market research and special preferences 
of tourists which are divided into segments, based on common interests. One area 
could become a tourism destination with unique touristic product only after sys-
tematic research and valorization of every single characteristic which could be con-
sidered as a potential for the future development. During the last decades, loess-
paleosol geo-sites in Vojvodina several times have been evaluated.
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Last year a group of authors (Zvizdic, Jovanovic, Milovic, 2009) created a new 
key for evaluation of geo-heritage sites as a synthesis of Reynardâ’s and Comicâ’s 
methodology. Potential of geo-heritage sites is divided into internal and external 
characteristics. Internal factors are: 
1. those that are related to a level of usage of potential tourist resource (urbaniza-

tion, infrastructure, equipment and services) and 
2. those that are related to the inherent characteristics of resources and theirs 

unique tourist values.
External factors are those that significantly affecting or may affect tourism 

flows and they are responsible for a position of tourism destination at the market in 
relations with supply and demand.

After this evaluation, loess-paleosol geo-sites in Vojvodina obtained the high-
est marks for external factors: 1.vicinity of initial centers, 2. quality of transport in-
frastructure and 3. urbanization. At the moment, except for the small groups of ex-
perts, tourism at the geo-heritage objects in Vojvodina is not so interesting for the 
most of tourists because it is not developed yet. 

The aim of this paper is to research a potential market and divide tourists who 
would like to participate in geo-tourism flows into segments with quite similar in-
terests as well as to identify theirs special needs and preferences. This would be a 
corner stone for future development of geo-touristic product which will appeal to 
different types of tourists.
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The paper contains information concerning a potential geotouristic region of the 
Strzeleckie Hills, as well as of Oławy and Krynka valleys. Study area is located in 
southwestern Poland in the foreland of the East Sudetes. 

The aim of the study is to present geotouristic advantages of the regional geo-
morphological and geological environment. There are: geology and structural re-
lief, loess gullies, dry valleys, human impact caused by the activity of the Cister-
cians from the abbey in Henrykowie, and another forms of human impact. 

Strzeleckie Hills are potentially attractive for geotourism. Their geotouristic 
values represent features of inanimate environment of the Sudetic Foreland and 


