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ically in recent years. It will also generate “internal geotourism” by bringing the 
geoheritage of the area to the attention of the local people, especially among the 
younger generations, to help them understand the important role that the natural 
world has played in their history and culture. 
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Geodiversity is an integral part of Scotland’s natural heritage and is closely linked 
with many aspects of the cultural landscape and the development of geotourism. 
These links provide opportunities for creative ways of raising awareness of Scot-
land’s Earth heritage, complementing more traditional didactic approaches to in-
terpretation. The ‘voices’ of the stones open new opportunities for re-engagement 
with geodiversity and are revealed in different ways through links with archaeolo-
gy, the built heritage, literature, poetry and art. The creative influence of geodiver-
sity also allows a broader interdisciplinary exploration of the cultural engagement 
with geological landscapes and the deep connections between people and the nat-
ural world. This highlights the continuity between the present andthe past, and 
helps to link people with their cultural roots, Earth heritage and sense of place. 
This approach can also enable Earth scientists to engage with a much wider au-
dience and to promote better appreciation of the relevance of geoscience in an in-
creasingly dynamic world influenced by climate change. 
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Tourists and visitors currently tend to consider environment and the purity of na-
ture, education, culture and history, large- and small-scale events, and entertain-
ment and fun as crucial issues. For certain specific target groups, these wishes and 
needs may be satisfied by a new form of tourism called “geotourism”, which is an 
multi-interest kind of tourism exploiting natural sites and landscapes containing 
interesting earth-science features in a didactic and entertaining way. 

Relative to demand, a form of tourism based on imagination and emotion, fa-
vouring experience and sensations, and explaining the natural environment by 
playing with its temporal and spatial dimensions may provide opportunities of eco-
nomic development. Different target groups (e.g. tourists, researches, schools) po-
tentially interested in cultural and natural landscapes seem to constitute specific 
markets to consider. 


